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Tour Operators 

 

 Holiday Genie – We spoke with Sara Dolan, Product and Partnerships Manager again 

this month after they requested assistance from us with their new website.  As such, we 

have assisted with further recommendations as well as providing them with imagery they 

can utilise as well as assisting with written content and making sure details they had were 

factually correct.   

 

 

Meetings/Training/Events 

 

 BA Lounge Heathrow Terminal 5 – We visited the 1st class lounge at London Heathrow 

Airport, Terminal 5 again this month. The lounge was very quiet when we visited but we 

did get the chance to interact with some of the consumers situated within the lounge as 

well as encouraging them to enter our competition.  We ensured that giveaways were 

replenished. 

 

 Visit Florida – Met with Gill Standeven who talked us through the recent presentation 

regarding the UK/Irish market, future activity, the new rebrand that started earlier this 

year as well as discussing their booking portal for any future events that we may wish to 

participate in.  Gill also updated us on the recent and successful Camp Bestival activation 

that VSPC participated in.  Gill advised they will be running fourteen co-op marketing 

campaigns with UK & Irish tour operators including some they haven’t worked with 

before. 

 

 Discover America Sweden (Malmo) – We attended the annual workshop for retail 

agents. The event is made up of timed workshops interspersed with stage presentations; 

table-top presentations for 5-10 minutes each plus there was time given for agents to sit 

and chat over food and drinks. Distributed brochures, maps and giveaways. This year’s 

event was attended by 105 agents. 

 

 SeaWorld Parks & Entertainment – We had a general catch up meeting with SeaWorld 

Parks & Entertainment.  We again discussed the possibility of doing a joint training 

mission in 2020 in partnership with ourselves, Experience Kissimmee and Visit Tampa 

Bay and as such a meeting has been scheduled in November with all interested parties.  

We also discussed the forthcoming joint Mega FAM that is taking place in October. 

 

 Thomas Cook, Florida “Buzz Day” – We spent the day at Peterborough HQ alongside 

other Florida suppliers including Visit Florida, Kissimmee and Orlando. Interacted with 

approx. 80 members of call centre and operations staff.  Distributed brochures and maps; 

played cornhole and had giveaways for the winners.  

 

 



TRADE LIAISON 

 

 Funway Holidays – The Florida Beaches co-op marketing campaign has now ended and 

results are as follows (Please note that the invoice and campaign report have also been 

sent to Brand USA to action payment of this campaign): 

 

 The Florida Unlocked dedicated application received 9,316-page views and 131 

agents completed all of the training modules 

 The 3 x Florida Unlocked emails had over 36,000 impressions (12,000 recipients 

per each email), 5,040 opens and 554 clicks 

 The Florida Unlocked Social Media Posts (Facebook) had over 21,000 

impressions (3 posts with a page reach of over 7,000) and received an average of 

17 likes, comments and shares per post 

 The Funway Brochure had a print run of 20,000 copies 

 The My America Holiday Dedicated Dropped in Application received 1,074 visits 

and 261 completed competition entries 

 The My America Holiday Dropped in Social Media Promotion (Sponsored) had a 

total of 4,016 impressions and a total of 477 clicks 

 The My America Holiday Email went to a total of 52,119 recipients with a total of 

4,802 opens and 517 clicks 

 The 2nd My America Holiday Dropped in Social Media Promotion (Sponsored) 

had a total of 2,772 impressions and a total of 80 clicks 

 The My America Holiday Homepage Banner Promotion had a total of 20,619 

impressions and a total of 293 clicks 

 Room night generation 2019 (June – August) was a total of 788 which year on 

year was a total of -2% which they feel was because at the same time last year, 

there was a very aggressive Orlando tactical air fare in the market which would 

have had a positive impact on VSPC sales given we are a popular twin-centre 

option 

 

 Travelzoo – We have received the social activity and email which have been approved. 

The campaign will launch in September and run for 6 weeks. We will await final results 

in due course.  

 

 Brand USA Fall Campaign – We have received the creative for the Facebook post 

which has been approved. Confirmed our participation in the winter campaign. 

 

 Thomas Cook, Sweden – The joint campaign with Thomas Cook Sweden is due to end 

at the end of this month and results are due to follow in the next 4-6 weeks. For your 

information Thomas Cook Northern Europe is still operating even after the demise of 

Thomas Cook PLC (UK) on the 23rd September. 

 

 2019/2020 Sales Plan – Worked on the new UK & Ireland sales plan for submission to 

VSPC for the new fiscal year. 

 

 Virgin Retail Store Braehead – We arranged for a further supply of visitor’s guides, 

local area maps, tote bags and luggage labels to be sent to Braehead for them to distribute 

to customers in store who book a holiday to our area. 

 



 Norwegian – We have finally received a proposal from Nicole Richards, Marketing 

Manager, for activity to launch in September and January in partnership with Visit Tampa 

Bay. The activity includes; Facebook, Instagram, landing page, Time Out magazine, 

newsletters, and competition. We have provided the US office with all of the details to 

decide on our participation, particularly for year 1 campaign which is due to launch next 

month. Norwegian ultimately decided to postpone the campaign due to Hurricane Dorian 

and re-proposed a 1-week campaign however did not provide a revised costing for the 

scaled down activity.  We advised we could not proceed without a revised costing which 

was never received and therefore the campaign has not gone ahead. Norwegian are keen 

to work with us during the new fiscal year and we await further information on how to 

proceed. 

 

 Virgin Holidays/Virgin Retail, Braehead – This month saw the weekend promotion that 

ran in partnership with the Braehead Virgin Retail store, Virgin Holidays and Brand USA 

and which took place on September 14th & 15th.  The activity consisted of a promotion in 

the Braehead Shopping Centre as follows: 

 

- An area outside the store of Marks & Spencer had been secured free of charge and 

was a jointly branded area promoting St Pete/Clearwater, Brand USA and Virgin 

Holidays with a call to action via the Virgin Retail store in the shopping centre. 

- The promotional area included dual branded displays including pop ups, as well as an 

Ice Cream Trike, branded deck chairs and beach balls, literature and giveaways 

including lollipops and pens as well as promoting the chance to win a holiday for four 

to St. Pete/Clearwater. 

- We also had the opportunity to train the remaining staff members who we did not get 

to meet on our last visit and had the chance to speak with both Karen Brown and 

Carla Wade, the two sales agents from the Braehead store that had just come back 

from the in-store fam we had arranged for them.  The ladies had an amazing time and 

were very complimentary about our team in resort (They were escorted by both 

Rosemarie and Michelle)  

- We are very happy to say that bookings were made not only over the weekend that the 

promotion was held but we have subsequently been advised that further bookings to 

our area were made in the few days after the promotion had ran.  The sweepstakes 

winner has been drawn randomly by Virgin Holidays and we will be in touch with 

them at the beginning of October. 

 

 Jetset Holidays – The Jetset Holidays fam that we worked on with Michelle regarding an 

area itinerary has now taken place and as such, we had asked for some feedback.  We 

were advised by Nicola Katus (fam group leader) that the trip was fantastic and that the 

team had an amazing time in resort.  They were so happy to have met Michelle who they 

advised did an amazing job, and that the highlight for the group was the visit to the 

Chihuly glass blowing demonstration as well as the tour of Dunedin and the Pinellas Trail 

bike ride.  They have asked for us to pass on our thanks to all involved and have advised 

they are now very confident in selling our destination to their customers.  

 

 VSPC/SeaWorld Mega Fam – We have provided SeaWorld with images, copy and the 

itinerary so that they can start work on the agent’s fam trip brochure. We have also been 

working on the itinerary and collating the remaining waivers from the participants. We 

have received the brochure proof and provided our amends and have also finalized the 

itinerary. Final attendee numbers stand at 26 agents. 



 

 Gold Medal – We have confirmed our participation in the forthcoming Gold Medal and 

Visit Florida Agent and Consumer Marketing campaign that will take place from 01 

September – 30 November 2019.  We have received most of the creative and approved all 

of the individual elements that have so far been sent.  Further campaign creative will still 

need to be worked on but will not be sent to us until October. 

 

 Thomas Cook – Unfortunately, we did not receive the final results from the recent staff 

incentive based on winning Love to Shop vouchers or runners up prizes of branded goody 

bags from Thomas Cook before their demise on the 23rd September 2019. 

 

 Bookabed, Ireland – The Destination of the Month Campaign that we had confirmed and 

partnered on with Bookabed in Ireland ran during the month of September.  The 

campaign included a dedicated e-newsletters and social media activity.  Results will 

follow in the next 4 – 6 weeks. 

 

 VSPC/Experience Kissimmee/British Airways Product Manager FAM – The 

invitations have now been sent to our joint proposed Product Manager list and work 

continues on compiling the list of attendees.  Currently we have Product Managers from 

American Holidays (Ireland), Bookabed (Ireland) Gold Medal/DNATA, USAirtours, 

THG Holidays and Travelopia confirmed.  We are currently waiting for the final two 

participants to confirm and we will then be working closely with the team in resort 

regarding the itinerary in the coming weeks. 

 

 USAirtours/TravelPlanners – The last of the joint campaign creative has been received 

as part of our co-op marketing campaign and these have all been approved.  The 

campaign has now ended and final campaign results will be received at the beginning of 

November. 

 

 Tour America, Ireland – The September Consumer Campaign in partnership with Brand 

USA, and Tour America has now finished and we will be requesting results in the next 6 

weeks to report back.   

 

 Holiday Genie – Following on from our recent conversation again with Sara Dolan, we 

have provided another link to specific images so that they can update their website 

accordingly and create a better customer journey. 

 

 Virgin Retail, Braehead – We have confirmed that we will be hosting and attending the 

Virgin Retail Braehead staff Christmas party on the 15th December.  A total of 9 agents 

and a team member from the UK will be in attendance. 

 

 Travelbag – Suzanne Harvey, Head of Product (B2C) at Travelbag has requested a 

meeting to discuss their new rebranding and a meeting has duly been scheduled for next 

month. 

 

 

ENQUIRIES 

 

Telephone/website enquiries for information and/or literature:  27 

 



 

MARKET INTELLIGENCE 

 

01 September 2019, source Travel Trade Outbound Scandinavia 

Drones and strike at Heathrow 

 

An Extinction Rebellion splinter group is threatening to cause chaos at Heathrow with plans 

to fly toy drones to disrupt flights.  The new group, called Heathrow Pause, plans to force 

flights to be grounded by flying toy drones in the restricted zone from September 13.  The 

threat flies in the face of warnings from police that drones targeting the airport could be 

treated as terrorist acts with life jail sentences if found guilty.  If carried out, the drone protest 

could take place in the middle of three strikes planned by British Airways pilots on 

September 9, 10 and 27. Members of the group say they know they will be arrested and 

acknowledge they face “significant” prison sentences but, in a statement issued on Thursday 

morning, said they were “steadfast in our resolve.”  They suggested “somewhere between 50 

to a couple of hundred people” would be involved in the action, with each person using a 

drone. “We do it because our consciences leave us no other choice but to act,” they said. 

“From the 13th September, we will exploit a loophole in Heathrow airport’s health and safety 

protocols and fly toy drones within its restricted zone. “It is our understanding that the 

airport’s authorities will respond by grounding all flights. Drones will not be flown in flight 

paths and there will be no risk of harm to anyone.” A Heathrow spokeswoman said airport 

chiefs “agree with the need to act on climate change”, adding: “This is a global issue that 

requires constructive engagement and action. “Committing criminal offences and disrupting 

passengers is counter-productive.” A Metropolitan Police spokesman told the Daily 

Telegraph: “We are aware of reports of a protest planned at Heathrow airport on Friday, 13 

September. “Any drone flown into the path of an aircraft has the potential to cause great harm 

and endanger those on board. “Anyone caught illegally using a drone within the proximity of 

an airport can expect to be dealt with in line with the law.” 

 

12 September 2019, source: TTG 

New luxury group tour specialist Avventura launches to the trade 

 

Luxury group tour specialist Avventura Travels has launched to the trade with a price parity 

pledge and promised to place trust at the heart of is trade-facing business model. The 

operator, set up earlier this year by former Abercrombie & Kent managing director Richard 

Hadfield, said he wanted agents to see the business as a “supportive and flexible” partner to 

agents. Avventura currently offers travel to Costa Rica, Colombia, Southern Africa, Vietnam 

and Cambodia, and has just debuted its first Madagascar tour. It is also planning to launch a 

tailor-made service later this year. Avventura’s vision is of a proposition combining high-

quality experiences with a “do your own thing” ethos in more sparsely frequented 

destinations. “We want clients to be able to have those once-in-a-lifetime experiences without 

feeling their travels are a route march from one photo opportunity to another,” said Hadfield. 

Hadfield, a former director at Thomas Cook and lastminute.com, added ethical, responsible 

and sustainable travel principles would be woven into its trips. 

 
 
16 September 2019, source: TTG 

Industry needs to provide more info for LGBT+ clients 

 



The travel industry still has a “massive lack” of readily available information for LGBT+ 

travellers, impacting their ability to properly prepare for and enjoy their holidays. That was 

the message of Shannon Donoghue of Responsible Travel’s specialist travel team, who 

outlined to delegates her own difficulties as an LGBT+ traveller in getting the right advice for 

a break abroad. Donoghue recalled how during a trip to Italy last summer, she and her partner 

did not feel able to hold hands in public, as they did not know how it would be received by 

locals. She also recounted a story of LGBT+ friends who, during a Sri Lankan homestay in 

2014, pretended to be both heterosexual and to “have husbands waiting for them back home” 

so as not to offend locals they were staying with. Using her examples, Donoghue stressed 

how detailed prior knowledge of attitudes to LGBT+ people in a destination would allow 

travellers to “not just be you in your hotel room”. “If someone had been able to tell us for 

instance ‘don’t hold hands here but 10 miles down the road they are more welcoming’, we 

would have had that peace of mind.” Responsible Travel released its own LGBT+ travel 

guide earlier this year in a bid to “empower LGBT+ customers with knowledge”, Donoghue 

said, featuring a “Making a Difference” section that allowed suppliers to detail how they are 

actively catering for LGBT+ travellers. Donoghue also urged travel sellers to work “on a 

local level” by speaking with hotel staff beforehand to ensure a positive experience for 

guests. “You don’t have to be LGBT+ or an LGBT+ specialist to give travellers great service 

– just have empathy for people’s needs,” she said. 

 

 

18 September 2019, source: TTG 

British Airways pilots call off late September strike 
 

Balpa’s BA members have called off their planned strike action next Friday (27 September). 

The pilots’ union said it had become incumbent on its members rather than BA to “take the 

initiative” and pursue a resolution. Balpa has been in dispute with BA for several months 

over, pay and conditions. The union says BA is failing to adequately reward its BA members 

for their role in helping deliver record profits for BA and owner IAG. It follows a two-day 

strike over 9-10 September, the first by BA pilots for 40 years, which Balpa said 

demonstrated “the anger and resolve” of BA’s pilots. “It was now time for a period of 

reflection before the dispute escalates further and irreparable damage is done to the brand,” 

said Balpa. The union added it hoped the truce would encourage BA to “negotiate seriously” 

with a view to resolving the dispute. 

 

 

18 September 2019, source: TTG 

Virgin Atlantic plans 84 new routes 

 

Virgin Atlantic claims it could serve 84 new destinations from Heathrow if action is taken to 

break British Airways owner IAG’s stranglehold on the airport. The airline has released plans 

showing it could more than quadruple its current 19 routes from the airport once the third 

runway is completed. However, Virgin Atlantic chief executive Shai Weiss said more would 

need to be done to curb IAG’s hold on many of the airport’s slots to ensure it gets a fair bite 

at the cherry and can become the UK’s other national carrier. Of the 84 new routes, 12 would 

be domestic and include airports such as Belfast, Glasgow and Manchester, while Barcelona, 

Dublin and Madrid would be among the 37 new European destinations. Further afield would 

see Buenos Aires, Jakarta and Kunming among the list of 35 new mid to long-haul 

destinations. Weiss said the planned new destinations are in line with the UK government’s 

aviation strategy green paper which lists fair slot development – to increase choice and lower 



fares – as a primary objective. It would also fit secondary objectives, including growing 

domestic connectivity and improving international links. He added to do this though, and to 

allow Virgin Atlantic to become the UK’s second national carrier, the additional slots created 

by the completion of the third runway must be more fairly allocated. IAG currently controls 

55% of the airport’s slots compared to a maximum of 5% for any other carrier. Weiss said 

IAG and its joint venture partners currently operate 77 monopoly routes out of Heathrow and 

Virgin would compete on 26 of these routes, providing it is given the opportunity. 
 

 

19 September 2019, source: TTG 

Delta invests US$ 2 million in sustainable biofuel study 

 

Delta Airlines is investing in a study to assess the viability of a new biofuel plant in 

Washington State, which could be pumping out “sustainable” aviation fuels in less than five 

years. The carrier, which is the largest single stakeholder in Virgin Atlantic, becomes the 

latest carrier to pursue biofuel production following moves by Virgin and British Airways. 

Delta’s senior vice-president fuel management said the project could supply around 10% of 

its annual jet fuel supply in its west coast region and could be the “blueprint” for future 

efforts to reduce the carrier’s carbon footprint. 

 

 

20 September 2019, source: Travel Weekly 

Thomas Cook told to raise extra £200 million to secure rescue deal 

 

Thomas Cook has acknowledged a request from its lenders to raise an additional £200 million 

necessary to secure a rescue deal, led by its largest shareholder. The setback comes ahead of 

what is likely to be a pivotal vote on the deal, which was this week pushed back from 

Wednesday (18 September) to next Friday (27 September). City sources, cited by the national 

press, report Cook’s lenders have told the operator to secure the standby funding, or 

headroom, in addition to the £900 million restructuring package agreed with Chinese travel 

giant Fosun earlier. It is understood the cash is being sought to protect against likely winter 

pressures. Cook has historically factored significant financial headroom into its winter 

preparations to firm up its balance sheet. Cook confirmed on Friday morning (20 September) 

the request for the additional £200 million, adding talks were ongoing over the “final terms” 

of a proposed recapitalisation and reorganisation of the business with Fosun, its core lending 

banks and noteholders. 

 

 

23 September 2019, source: Travel Weekly 

Thomas Cook Group collapses after 178 years in operation 

 

The CAA says more than 150,000 UK holidaymakers are abroad with the operator. The 

company on Friday acknowledged a request from its lenders to raise an additional £200 

million necessary to secure a rescue deal, led by its largest shareholder. But after a crunch 

meeting in the City over the weekend, the CAA confirmed the company’s failure at around 

2am today (23 September). The collapse of the group includes the UK tour operator and the 

airline. AlixPartners and KPMG have been appointed as special managers to oversee the 

liquidation. All Thomas Cook bookings, including flights and holidays, have now been 

cancelled. There are currently more than 150,000 Thomas Cook customers abroad, almost 

twice the number that were repatriated following the failure of Monarch. A pioneer of 

https://www.ttgmedia.com/news/thomas-cook-collapse-advice-for-affected-clients--19383
https://www.ttgmedia.com/news/thomas-cook-collapse-advice-for-affected-clients--19383


escorted tours and package holidays, Thomas Cook had developed across 15 markets, serving 

more than 20 million customers and employing 22,000 people per year – 9,000 in the UK. 

The government has asked the CAA to launch a repatriation programme over the next two 

weeks, from Monday 23 September to Sunday 6 October, to bring Thomas Cook customers 

back to the UK. The CAA added “due to the unprecedented number of UK customers 

currently overseas who are affected by the situation”, it had secured a fleet of aircraft from 

around the world to bring passengers back to the UK with return flights. Passengers in a 

small number of destinations may return on alternative commercial flights, rather than 

directly through the CAA’s flying programme. Details and advice for these passengers are 

available on the dedicated website. Thomas Cook customers in the UK yet to travel should 

not go to the airport as all flights leaving the UK have been cancelled. Richard Moriarty, 

chief executive of the CAA, said: “News of Thomas Cook’s collapse is deeply saddening for 

the company’s employees and customers, and we appreciate that more than 150,000 people 

currently abroad will be anxious about how they will now return to the UK. “The government 

has asked us to support Thomas Cook customers on what is the UK’s largest ever peacetime 

repatriation. “We have launched, at very short notice, what is effectively one of the UK’s 

largest airlines, involving a fleet of aircraft secured from around the world. The nature and 

scale of the operation means that unfortunately some disruption will be inevitable. We ask 

customers to bear with us as we work around the clock to bring them home. “We urge anyone 

affected by this news to check our dedicated website, thomascook.caa.co.uk, for advice and 

information.” The CAA will be providing regular updates as our flying programme develops, 

it said. 

 

 

24 September 2019, source: TTG 

Thomas Cook: Tui assessing impact of Cook collapse on finances 
 

Tui says it is assessing the short-term impact of the collapse of Thomas Cook on its finances. 

Cook’s failure on Monday (23 September) came just a week before Tui’s full-year trading 

period (1 October 2018 to 30 September 2019). In a trading update issued on Tuesday 

morning (24 September), Tui said while summer 2019 was “closing out in line with 

expectations”, it remained a challenging market environment in which to operate. The 

operator cites the ongoing grounding of the Boeing 737 Max, airline overcapacity and the 

continued uncertainty around Brexit. “These external challenges will continue in FY20 [full-

year 2019/20] – therefore, we will focus on becoming more cost-competitive in our markets 

and airlines business to protect and extend our market share where possible,” said Tui Group 

chief executive Fritz Joussen. Tui will post its full-year 2018/19 results on 12 December. On 

Cook, Tui said it was “preparing measures” to support Tui customers booked on Thomas 

Cook Airlines flights. “Where these are no longer operated, replacement flights will be 

offered,” said Tui. “We are currently assessing the short-term impact of Thomas Cook’s 

insolvency under the current circumstances, on the final week of our FY19 financial result.” 

Joussen said Tui’s vertically integrated business model was proving resilient amid the tough 

trading environment. The business expects its full-year finances to come in around 26% down 

on last year, in line with its guidance dating to March. Tui said the grounding of the 737 Max, 

should it continue throughout the entire summer season, as it has, would dent its full-year 

earnings by around 25% (€300 million). Looking ahead, Tui said trading since its third-

quarter update on 13 August had been “stronger in both bookings and average selling price”, 

with Turkey and North Africa “seeing a clear return to growth”. Tui has sold a third of its 

winter 2019/20 programme, which it said was “broadly in line” with last year. However, 

weaker demand “remained evident” with bookings down in line with capacity reduction of 



around 2%, albeit with sales at an average selling price up 4% on this time last year. On the 

737 Max, of which Tui has 15, the operator added: “Resumption of the 737 MAX remains 

subject to the clearance decision of the civil aviation authorities. “To ensure we are 

sufficiently covered for peak periods during our winter 2019/20 programme, we anticipate a 

smaller level of aircraft replacement costs to be incurred, compared to summer 2019.” 

 

 

26 September 2019, source: TTG 

Virgin and Wizz eye Thomas Cook’s London Gatwick slots 
 

Virgin Atlantic and Wizz Air are reportedly eyeing up Thomas Cook’s lucrative take-off and 

landing slots at Gatwick. Wizz chief executive Jozsef Varadi told The Financial Times it was 

looking closely at Cook’s footprint at Gatwick as it seeks to expand its presence in London. 

The paper reports Virgin has also “signalled its interest” in Cook’s slots at Gatwick, and adds 

easyJet, BA owner IAG and Tui may also be interested. Like Heathrow, Gatwick is currently 

operating near its capacity. While Heathrow looks set to significantly boost its take-off and 

landing capacity with the addition of a third runway, Gatwick is now looking to bring its 

back-up runway into full-time operation to grow its traffic. The Sussex airport ran against 

Heathrow in a bid to be the government’s preferred site for additional airport capacity but 

was snubbed in favour of Heathrow. Thomas Cook Airlines ceased operations during the 

early hours of Monday morning (23 September) amid the collapse of Thomas Cook Group. 

However, unlike its German (Condor) and Nordic (Thomas Cook Airlines Scandinavia) sister 

airlines, which have this week either continued flying or resumed operations after a brief 

hiatus thanks to more progressive insolvency legislation and/or support from their respective 

national governments, Cook’s UK airline division has been placed in liquidation along with 

the rest of the group. According to The Financial Times, Cook’s slots at Gatwick could be 

worth “tens of millions of pounds”. Norwegian recently offered up its slots at Gatwick as 

collateral against the extension of two bonds worth in the region of £305 million, stating the 

value of the slots exceeded the value of the two bonds. The airline is the third largest at 

Gatwick, with 4.6 million annual passengers and more than 1,500 UK-based pilots and cabin 

crew. Following the collapse of Monarch, British Airways bought 20 take-off and landing 

slots at Gatwick for a reported £50 million, with the slots attracting interest from EastJet, 

Norwegian and Wizz. 

 

26 September 2019, source: TTG 

UK Transport Secretary hints at airline insolvency reforms following TC collapse 
 

Addressing the Commons on Wednesday (25 September) following the collapse of Thomas 

Cook, Grant Shapps said: “We need to look at… whether it’s possible for airlines to be 

wound down in a more orderly manner.”  Any such move would mirror the situation in 

Germany, where Air Berlin in August 2017 was allowed to operate while insolvent to 

repatriate its own passengers using its own aircraft. Such legislation was a key theme of the 

Airline Insolvency Review, which championed the “controlled winding down” of airlines to 

avoid the large-scale repatriation efforts convened following the collapse first of Monarch in 

October 2017 and now Thomas Cook Airlines. “We’ve never had the collapse of an airline or 

holiday company on this scale before,” said Shapps. “Our efforts will turn to working through 

the reforms necessary to ensure passengers do not find themselves in this ridiculous situation 

again. “We need to look at the options, not just with Atol, but also whether it’s possible for 

airlines to be wound down in a more orderly manner. They need to be able to look after their 

customers, and we need to be able to ensure planes can keep flying in order that we don’t 

https://www.ttgmedia.com/news/news/norwegian-granted-extension-on-380m-debt-repayment-19324
https://www.ttgmedia.com/news/news/norwegian-granted-extension-on-380m-debt-repayment-19324
https://www.ttgmedia.com/news/news/iag-acquires-monarchs-gatwick-slots-12460
https://www.ttgmedia.com/news/news/iag-acquires-monarchs-gatwick-slots-12460


have to set up a shadow airline for no matter what period of time.” The government is yet to 

formally respond to the Airline Insolvency Review, or “Monarch review”, which issued its 

recommendations to ministers back in May, which the Department for Transport said would 

be considered as part of its Aviation 2050 review. Shapps said the Monarch review suggested 

the UK should have rules not dissimilar to those in Germany allowing airlines to trade in 

administration, making repatriation “massively easier”. “This is where we will focus our 

efforts in the next couple of weeks. But in order to do this, we will require primary 

legislation.” 

 

27 September 2019, source: TTG 

Travel sector warned to brace for ‘radical change’ post-Thomas Cook 

 

Leading Atol specialists are predicting further fallout for businesses and a “radically different 

travel sector” following the collapse of Thomas Cook. Martin Alcock, director of the Travel 

Trade Consultancy, told TTG many stakeholders have “lost serious amounts of money” in the 

wake of the failure. “Until now, we’ve heard a lot about employees and customers, but so 

many other stakeholders have lost serious amounts of money – whether they be other 

operators, agents, hoteliers, lenders, insurers, merchant acquirers, regulators or landlords,” 

said Alcock. “There will undoubtedly be a ripple effect: more failures, an increase in the 

price of bonds and other insurance products, and more onerous credit card acquiring terms. 

“When the dust settles, I think we’ll be looking at a radically different sector.” Alan Bowen, 

legal advisor to the Association of Atol Companies, said it would most likely be smaller 

online agencies packaging Cook flights hardest hit. “They have been happily putting together 

flights and accommodation for years,” he said. “Now flight-plus bookings have become 

packages I suspect there will be a domino effect.” 

 

 

27 September 2019, source: TTG 

BA pilots threaten fresh strike action 

 

British Airways pilots have threatened to stage fresh strike action after their union Balpa 

claimed BA parent IAG “laid the blame” with the airline’s striking pilots for the group’s 

profit warning, issued on Thursday (26 September). IAG said the industrial action, the first 

by BA pilots for more than 40 years, was now likely to impact its full-year profits. It has 

calculated the full cost of the action, to date, to the carrier would run to €137 million (£121 

million). Balpa’s BA members walked out over 9-10 September in a dispute over, pay and 

conditions. A second strike scheduled for 27 September was later called off, but not before 

BA had already begun to revise its flight schedule to mitigate the impact of the walkout. In 

total, 2,325 flights were cancelled. The union believes IAG has failed to adequately reward 

BA pilots for the part they have played in the group’s record £3 billion profits. BA said it 

offer of a 11.5% pay increase over three years still stands, and had been accepted by its other 

unions, representing about 90% of the airline’s employees. In a trading update issued on 

Thursday, IAG said that there had been no further talks with Balpa over the issue. Balpa said 

BA laying the blame with its pilots for the financial impact was “disingenuous”. “According 

to [the] profit warning by IAG, British Airways lost £120 million as a result of strike action 

which they could have avoided for £5 million; not allowing for the huge cost of disruption to 

passengers and freight users," said the union. “The airline’s tactic to lay the blame for a fall in 

profits at the door of the pilots, and without any mention of the impact their IT issue or 

GDPR fine, is completely disingenuous. “Balpa has tried to remain reasonable during this 

dispute and offered a compromise to BA on 4 September, and then on 18 September we 
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called off the strike planned for 27 September to allow for a period of reflection. “Given we 

have had no response from the airline to our request for meaningful negotiations, BA pilots 

believe their management is treating them with contempt and are now asking Balpa to 

consider more strike dates.” General Secretary Brian Strutton added: “This is proof that BA’s 

intransigence towards its pilots is economic madness. Their total disengagement is evidence 

of a senior management team that has lost the plot and doesn’t know how to resolve their 

dispute with their pilots.” A BA spokesperson said: "We remain open and willing to 

negotiate." IAG declined to comment beyond its trading update. 

 

 

30 September 2019, source: Travel Newsgram 

Airbus forecasts growth of over 39,000 aircraft over the next 20 years 

 

The world’s passenger and freight aircraft fleet set to more than double from today’s nearly 

23,000 with traffic growing at 4.3% annually. Resilient to economic shocks, air traffic has 

more than doubled since 2000. It is increasingly playing a role in connecting large population 

centres, particularly in emerging markets where the propensity to travel is among the world’s 

highest as or geography make alternatives impossible. Today, about a quarter of the world’s 

urban population is responsible for more than a quarter of global GBP. Developments in 

superior fuel efficiency are further driving demand to replace existing less fuel-efficient 

aircraft. 


