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EVENTS, SALES MISSIONS, 
& WORKSHOPS
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West Coast of Florida Coalition 
• Joint DMO partners, Visit St. Pete/Clearwater, Visit Tampa 

Bay, Visit Naples, and Visit Ft. Myers working together in key 
Latin American countries.

• Introduce the West Coast as a key Florida destination.

• Consolidate efforts, budgets, and contacts, strengthening 
our position and partnerships.

• Encourage increase in visitation to the Gulf Coast and our 
respective cities.
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VSPC FAMS
• VSPC hosted 9 FAMS from Latin 

America in the destination

• More than 70 attendees, including 
tour operators, travel agents, airline 
partners, and media
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• 350 leading B2B travel buyers

• Tour operators, airlines, travel agents, and key hotel partners

• Three days at the Gran Palladium Costa Mujeres Resort & Spa
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Embajadores Trade Show

• Leading annual event for travel agencies in Mexico

• Gathers more than 300 travel agents from Mexico and 30 
sponsors

• Organized by Bedsonline, HotelBeds Group, the leading 
global provider of accommodations and products 
exclusively for travel agencies



CURRENT & UPCOMING 
PROMOTIONS
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[Campaign 2019 ]



BANNER PACKAGES

Banner Packages

[Banners in the website ]

Online

Format: Slider  

10-16 of June

24-30 of June

15-21 of July

5-11 of August

Clicks Impr. CTR

22458 96152 23.36%



[MEXICO CITY AIRPORT JUNE-JULY 2019 ]



[TIQUETESBARATOS. COM ]

Online
LANDING PAGE

Landing Page May - August



[RESULTS ]

RESERVATIONS  (MAY - AUGUST)

YEAR RESERVATIONS RN HOTEL AVG STAY PASSENGERS

2019 247 635 2.6 825

2019

MONTH
2018

BOOKINGS

2019 %Var YoY 2018

PASSENGERS

2019 %Var YoY

ROOM NIGHTS

2018 2019 %Var YoY

January 4 6 50% 11 16 45% 13 18 36%

February 1 1 0% 2 3 50% 2 4 100%

March 8 8 0% 22 20 -9% 27 24 -11%

April 5 16 220% 16 39 144% 15 41 173%

May 8 55 588% 23 165 617% 23 141 513%

June 3 43 1333% 7 129 1743% 11 118 973%

July 4 88 2100% 9 264 2833% 14 205 1364%

August 2 61 2950% 6 180 2900% 8 171 2038%

September 0 2 0 5 0 6

October 0 1 0 2 0 2

November 2 0 5 0 7 0

December 5 1 17 2 19 3



[DESTINATION DATA ]

K PI : Bo o k i n g s  

Ye a r : 20 1 9

C h a r t : F l o r i d a sh are

4.6%

City Ranking Share

Miami Area 1 54.9%

Orlando 2 28.9%

Fort Lauderdale 3 8.7%

St. Petesburg Clearwater 4 4.6%

Tampa Bay 5 1.7%

Jacksonville 6 0.4%

Pensacola 7 0.2%

Naples 8 0.2%

West Palm Beach 9 0.1%

Fort Myers 10 0.1%

Tallahassee 11 0.1%

Cape Canaveral 12 0.1%

Key West 13 0.0%

Sarasota 14 0.0%

Daytona Beach 15 0.0%
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Ciudadanos Viajeros – Mensajero Promo
RADIO & WEB CAMPAIGN ARGENTINA

• September-
October Radio and 
Web Promotion

• Sweepstakes with 
destination visit 
package

21 stations across the country
DIGITAL COMMUNITY

Web Sessions +300 thousand per month

Users: +110 thousand per month

Page views: + than a million and a half monthly

APP + 100,000 downloads

Social networks

Facebook + 40 thousand fans

+ 250 thousand people reached per month

Instagram + 40 thousand followers

Twitter + 110,000 followers
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September-October Current Campaign

• BedsOnline Platform B-B 

• 60,000 Travel Agents

• Covering Argentina, Brazil, Colombia, Mexico, and Spain

• Campaign includes
• E-Newsletter/Email Marketing

• Landing Page with Downloadable Resources for Agents

• Web Banners

• Social Media
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All Seasons/St. Pete Clearwater Brand USA
Argentina-Wholesale Social Media

• 2 MONTHS – SEPTEMBER 23th to NOVEMBER 23th, 2019

• www.shopingviajes.com BANNER 

• www.devacaciones.com BANNER 

• www.allseasons.com.ar BANNER 

• NEWSPAPER Clarín

• SOCIAL MEDIA www.intriper.com / funpage VIDEO CAMPAIGNS 30 seconds / video



Thank You
Ana Fernandez, Director Latin America
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