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Rooster. Monthly activity.

Account management, activity and planning.

Activity Description
Bi-weekly planning calls Rooster took part in bi-weekly planning calls.
Bi-weekly PR calls Rooster took part in bi-weekly PR calls with all agencies.

Rooster shared monthly report, stock report, and updated Coverage Book with all

Monthly report, stock report and Coverage Book VSPC coverage.

BH&P mailing house Rooster confinues fo liaise with mailing house.

Continue to record all trade activity including face to face meetings, calls and

Trade dotabase : : :
campaigns on SimpleView.

Rooster contfinues tfo update and review the document to ensure all opportunities are
explored, evaluated and actioned.

Rooster licised with the VSPC team regarding FY23 VSPC budgets, and FY24 VSPC /
Brand USA budgets. Finalised and shared.

Rooster aftended an in-person event with various marketing and PR updates from
the committee, followed by a panel Q&A session.

Marketing and PR planning document

FY23 and FY24 budget documentation

Visit USA Members Meeting

Brand USA call Monthly call.




Rooster.

Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

In August (16-20), Rooster participated in a
consumer activation in the UK. The Visit St.
Pete/Clearwater activation enabled the team
to engage with festival goers who comprised
of families (a key target audience) and
educate them as fo why the destination is @
‘must visit’ for their next holiday.

Camp Bestival,
Shropshire
(16th-20st August)

Status: Rooster attended Camp Bestival on
behalf of Visit St. Pete/Clearwater - event
complete. This month we contacted the
Winner and a newsletter to all opt in’s offering

a deal to SPC has been sent with an open e & N ‘3335"‘

rate of 42.7%. ) 1 h
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Entries — 591 s

Newsletter sign-ups - 253 N Sl s




Rooster.

Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

To contfinue to educate UK-based travel
agents and the travel frade on St.
Pete/Clearwater, Rooster attended the USA

Takeover Day, hosted by Travel Counsellors YA iy |7, ‘@ TN
in Manchester. This consisted of ‘speed . | L ¥ R
training’ sessions with their agents, taking —— R g ’, | STPETE oo
place at a St. Pete/Clearwater decorated 3 A\ CloriDA

Travel Counsellor’s rand
USA Takeover Day stfana.
(14" September)

Status: Event complete, list of attendees
received- to be added into the SimpleView
database and followed-up with key
destination selling points.




Rooster.

Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

Virgin Atlantic hosted over 200 of their key
agents at the Leadenhall Building on 20t
September. St. Pete/Clearwater has its own
stand amongst 11 other vendors, providing us
with direct access fo all agents in
affendance.

The evening consisted of networking directly
with agents, inviting them to the St.
Pete/Clearwater stand to learn more about
the destination. Visit St. Pete/Clearwater’s

orize consisted of a place on the upcoming
trade FAM trip.

Virgin Atlantic ‘Sky
High” event (20
September)

Status: Event complete, list of attendees
received- fo be added into the SimpleView
database and followed-up with key
destination selling points.




Rooster.

Monthly activity.

Consumer & Trade engagement opportunities.

Activity Description

Rooster attended the Discover
America Sweden Roadshow
partaking in Stockholm, Gothenburg
and Malmo to train/educate key
members of the trade who sell St.
Pete/Clearwater to the

Discover Americo Scandinavian market.
Sweden Roadshow

(25-28 September) | Status: Event complete, list of
attendees received- to be added
into the SimpleView database and
followed-up with key destination
selling points.




Rooster. Monthly activity.

Activity Description

Brand USA Rooster confirmed involvement in a partnership with The Telegraph for the month of October, in collaboration
with Brand USA. Rooster and VSPC submitted advertorial content (full-page ad, banner adverts, and video

ATcejlveegrEEiQI confent) that will be featured for a month across their site.
(October 2023) Status: Involvement confirmed, all assets to be shared in October.

Rooster confirmed involvement in a trade incentive programme in partnership with Brand USA for the month of

Brand UsA | |

Discovery Incentive
(3-31 October)




