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MARKET INTELLIGENCE / TRENDS 

 

Safety First for International Travel 

01 AUG: According to a worldwide survey on 'travel in times of corona' by market 

researchers IPK International in 18 major source markets, Germans still want to go on foreign 

holidays this year despite the coronavirus pandemic, but will put safety first when choosing a 

destination, the means of travel and type of accommodation. 

More than 70% of Germans who want to travel abroad still plan to do so during the pandemic, 

the survey found. This is significantly higher than for other European and overseas source 

markets. Their preferred destination is Spain (with the Canary Islands in first place), followed 

by Italy, France and Austria. Germans currently also have an above-average interest in 

Switzerland, Greece, Croatia and Denmark, but interest in destinations outside Europe is still 

below average. Asked about their views on corona risks in different destinations, Germans see 

their own country as by far the safest destination, followed by the neighboring countries of 

Switzerland, Denmark, the Netherlands and Austria. 

Despite these generally positive views about international travel, the overwhelming majority 

of Germans (85%) are not free of fear, as observed in other countries, and most people (80%) 

consider travel to be an additional risk for infection, the IPK survey found. Therefore, 

measures that increase the feeling of safety are of great importance to win over potential 

travelers as customers. There is very strong support (90%) for physical distancing at 

restaurants, public ground transportation and on planes. Mouth and nose protection as well as 

general compliance with hygiene regulations are also considered essential. Therefore, holiday 

destinations with inconsistent execution of safety and cleanliness measures are less attractive 

than destinations where these measures are strongly enforced. 

 

DER Touristik Aims to Cut Costs by 30% 

05 AUG: DER Touristik is the latest German tourism group to announce plans for wide-

ranging cost savings in response to a slump in revenues this year. DER Touristik now expects 

the German outbound travel market to shrink by about 70% this year due to the coronavirus 

pandemic and anticipates recovery will come slowly in several waves.  

As the company has no plans to seek state aid, it wants to reduce costs radically, by about 

30%, which will include job reductions. In addition, there will be a restructuring which will 

include closer cooperation between its tour operators and travel agencies. The measures are 

being drawn up at present and will be discussed with staff representatives. Central Europe 

CEO Ingo Burmester declared: "Covid-19 has led to a drastic collapse in holiday bookings. A 

recovery of the travel business will take a long time. We are facing up to this new reality. We 

will bundle our forces and after an unprecedented financial year, start on the road back to 

success.” 
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Green Light for Holidays to Turkey 

06 AUG: The German foreign ministry has dropped its formal warning against traveling to 

the Turkish provinces of Antalya, Izmir, Aydin and Mugla following an agreement with 

Turkish authorities over safe travel procedures during the corona pandemic. This means 

people returning to Germany from Turkey will no longer need to go into a 14-day quarantine. 

The ministry said the travel warning had been lifted “under the condition that the 

comprehensive tourism and hygiene concept ordered by the Turkish government is strictly 

observed”. A ministry spokeswoman warned: “If the pandemic situation worsens, then the 

travel warning for the four provinces can be re-introduced.” The Turkish measures include 

obligatory coronavirus tests for all holidaymakers in Turkey within 48 hours before their 

return to Germany. These are offered at large airports such as Antalya and Dalaman as well as 

local hospitals. Vacationers are obligated to pay €15 for the test. 

 

TESTING: Germany Orders Tests for all ‘Risk Area’ Travelers  

07 AUG: Germany will require people arriving from countries deemed high risk, such as the 

United States, to take coronavirus tests starting August 8th, German health minister Jens 

Spahn announced. Travelers who refuse tests could face fines of up to €25,000 ($39,500), but 

the exact amount is up to local authorities, Spahn said. 

 

Norwegian Government Urges Citizens to Avoid Travel Abroad  

07 AUG: Norwegians should avoid all travel abroad, even to countries with few Covid-19 

cases, Health Minister Bent Hoie said on Friday. “There is still little contamination in 

Norway, but we see increased contamination in countries that used to have control over their 

situations,” Bent Hoie told reporters in Oslo. 

While not a member of the European Union, Norway belongs to the passport-free Schengen 

travel area. It had some of the strictest travel restrictions in Europe in the early phase of the 

pandemic before gradually lifting them from June. 

In another move, bars and restaurants may no longer serve alcohol after midnight, Hoie said. 

Authorities also issued new recommendations on wearing face masks this month, Reuters 

reports. Norway and other Nordic countries, unlike many other European nations, have not 

been mandating mask-wearing in public spaces. 

 

TUI Gets More State Aid as Revenues Plummet 

13 AUG: TUI has secured a further €1.2 billion from the German government after revenues 

crashed by 98% and losses hit €1.5 billion in the April–June 2020 ‘corona pandemic’ quarter 

when business came to a standstill. After securing a €1.8 billion state aid deal in April to 

cover short-term finances, the additional €1.2 billion 'stabilization package' provides 

"sufficient liquidity in this volatile market environment", covering both the seasonal 

downswing in winter 2020/21 and "other long-term travel restrictions and disruptions related 

to COVID-19", the German group announced.   

However, TUI clearly does not expect a rapid recovery in demand. Capacity for winter 

2020/21 has been reduced by 40% and for summer 2021 by 20%, the company said in its 

quarterly report. More positively, the combination of re-booked holidays from summer 2020 

and early new bookings means that bookings for next summer are currently 145% higher than 

at the same time last year, with average prices up by 9%. 

 

German Travel Warning Shocks Majorca Tourism 

19 AUG: Germany has issued a travel warning for almost all of Spain, including the Balearic 

island of Majorca. With some 4.3 million German visitors in 2019, Majorca is among the 

most popular holiday destinations. The island was already hit heavily when the UK 
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government extended its travel warning for mainland Spain to include the Canary and 

Balearic Islands at the end of July (the UK is the second largest source market for Majorca).  

 

Frankfurt Airport Reports Slight Upswing in July 

20 AUG: Traffic figures at Frankfurt Airport in July were more than 80% lower than in in the 

corresponding month of the previous year. But Fraport sees a glimmer of hope on the horizon 

with travel bans lifted and the beginning of the summer holiday season. For the first time 

since the beginning of the Corona crisis, the monthly passenger count at Frankfurt Airport 

was over 1 million in July: The airport served a total of some 1.3 million passengers (-80.9% 

compared to July 2019). According to Fraport, Frankfurt airport’s operating company, there 

were twice as many passengers in July compared to June 2020. 

With the onset of the summer vacation period, the regional distribution of demand changed: 

With less cross-border travel restrictions, domestic traffic was no longer dominant, but the 

volume of European traffic increased significantly. Moreover, there was a lower share of 

business travel as vacation traffic started to rise due to start of the summer season. 

Correspondingly, the regions of Southern Europe (-71.5%) and Southeast Europe (-63.4%) 

had the least amount of passenger count decline. Both of these regions were responsible for 

about half of the passenger count during the vacation period being affected by the COVID-19 

virus. Consequently, typical holiday destinations such as Greece (-50.8%), Canary Islands (-

59,6%) and Balearic Islands (-66.3%) had a much better passenger count than all other traffic. 

 

Travel Warnings Extended, Stronger Quarantine Regime 

27 AUG: The German foreign ministry extended the coronavirus travel warning for more than 

160 countries outside of Europe (originally set to end August 30th) for two more weeks until 

September 14th. Moreover, visitors returning from high-risk areas must self-isolate for 14 

days.  In addition, there are more and more regional travel warnings within Europe issued by 

the German government, e.g. for parts of Croatia (regions of Sibenik-Knin and Split 

Dalmatia), France (Paris and Côte d'Azur), Belgium (Brussels and the province of Antwerp), 

Andorra and Gibraltar. 

Germany will intensify checks on travelers returning from high-risk areas after new findings 

that more than 40% of new Covid-19 infections were reported in connection with travelers 

returning from abroad. As of September 15th, authorities will implement a "strengthened 

quarantine regime" for entries from high-risk areas. With the new rules, testing will no longer 

be compulsory. Instead, travelers returning from high-risk areas are required to quarantine for 

14 days, with the option of taking a PCR test starting from the fifth day of quarantine. If the 

test result is negative, the self-isolation period may be shortened. Unless ordered by a doctor, 

the test is no longer free of charge. 

 

Airlines: Status Check  

Lufthansa Group 

After four months of suspension due to the pandemic, Lufthansa has reinstated services 

between Frankfurt and New York City’s JFK International airport, with five flights per week. 

The carrier has begun to offer on-site coronavirus testing at Frankfurt airport for travelers 

arriving from high caseload countries like the United States. Lufthansa has announced that it 

planned to operate more than 70% of its long-haul routes by the end of October and 90% of 

all short- and medium-haul flights. It plans to fly to 130 destinations worldwide, with more 

than 2,000 flights weekly by October. 

In addition, rebooking fees are being relaxed: 

Lufthansa, Swiss, Austrian Airlines and Brussels Airlines are adjusting their ticket fare 

structure through the end of December. With immediate effect, all fares can be rebooked 

several times free of charge – even the lowest “light” fare without checked baggage. Due to 
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the Corona crisis, the Lufthansa Group airlines had already made a one-off free of charge 

rebooking possible in the spring. The new regulation applies worldwide to all new bookings 

on short, medium and long-haul routes. “The Lufthansa Group airlines are thus meeting their 

customers’ needs for flexible travel arrangements to an even greater extent”, the airline group 

announced. However, customers may face additional costs if, for example, the original 

booking class is no longer available when rebooking to a different date or destination.  

Return flight promise and travel insurance: The Lufthansa Group network airlines are also 

offering a return flight promise on all European routes. On-site coverage applies in the event 

of a travel warning or a significant spread of the pandemic. Travelers will be flown back to 

Germany, Austria or Switzerland with Lufthansa, Swiss and Austrian Airlines. The “all-

inclusive carefree package” covers the costs of quarantine, travel interruption, a telephone 

consultation before and during the trip or medical repatriation. These fare extensions are free 

of charge and have now been extended until the end of September. 

 

United Airlines 

Chicago-based carrier United Airlines said it is going to resume service on more than 25 

international routes in September. It plans to fly 37% of its overall schedule in September as 

compared to the same period last year. In a statement, United said it was mulling over adding 

flights to India, Israel, Australia and Latin America from Chicago, New York/Newark, 

Denver, San Francisco, Houston, Washington and Los Angeles. This month, United plans to 

resume service between Houston and Amsterdam, Frankfurt, Aguascalientes, Tampico, 

Veracruz and Costa Rica. 

 

Delta Air Lines 

Delta has announced that it plans to significantly increase the number of flights it offers 

across the Atlantic in the coming winter 2020/21 and summer 2021 seasons. The airline says 

that the peak will come in the summer 2021 season when it will be operating over 50 more 

transoceanic flights than it had in the summer 2020 schedule. 

Starting in October, guests can count on four weekly non-stop connections from Frankfurt and 

Zurich to New York-JFK starting in October. From November on, it is planned to operate 

both routes 5x/week. In addition, the winter flight schedule will include non-stop flights from 

Frankfurt to Atlanta 4x/week and from Munich to Atlanta 3x/week. 

also runs non-stop four times a week from Frankfurt to Atlanta and three times a week from 

Munich. 

In summer 2021, Delta says it plans to expand its “hub to hub” flying between the United 

States and Europe to the point where it will be offering non-stop daily services to Amsterdam 

(AMS), Paris (CDG) and London (LHR) from Atlanta, Boston, Detroit and New York (JFK).  

From Germany, Delta will operate daily flights from Frankfurt to New York-JFK, Atlanta and 

Detroit as well as from Munich to Atlanta. The Stuttgart-Atlanta route will be served a total of 

5x/week. From Switzerland, Delta will operate daily flights from Zurich-New York-JFK. Due 

to the global Covid-19 pandemic, the flight schedule is subject to possible adjustments due to 

changed customer demand, official travel regulations and health requirements, the airline 

advised. 

 

British Airways 

British Airways, which had started skeletal operations in July to a few Caribbean nations and 

Dubai, is expected to resume flights to Russia and Pakistan this month.  The first flight will 

land in Islamabad on August 14. 
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Emirates 

From flying to only a handful of major cities like London, Frankfurt, Paris and Sydney in 

July, Emirates has expanded its operations to Tehran, Guangzhou, Addis Ababa, Oslo and 

Philippines. The Dubai-based airline will operate six flights per week to Clark. This takes the 

number of destinations that it has resumed services in South East and East Asia to 13, across 

ten countries. Planning to ramp up long-haul operations, Emirates has decided to expand its 

passenger network to 62 destinations in August. On August 1, Emirates became the first 

commercial passenger flight to fly to Seychelles since March. The carrier is also planning to 

increase its services to Maldives this month. 

 

Turkish Airlines 

Turkish Airlines will be the first foreign carrier to resume flights between St. Petersburg’s 

Pulkovo Airport and the Turkish cities of Istanbul and Antalya as of August 2. Turkish 

Airlines flights from St. Petersburg to Antalya launched August 10. 

 

Travel Bubbles 

With the Covid-19 pandemic and subsequent nationwide lockdowns upending the tourism and 

hospitality industries, governments have started establishing travel bubbles (air bubbles or 

corona corridors) between countries, allowing citizens to travel freely between specified 

nations without having the need to undergo on-arrival quarantine. Such an initiative was first 

established by three Baltic states — Estonia, Latvia and Lithuania. They formed a trilateral 

partnership, granting citizens of member countries entry into their territories. Besides, the 

travel bubble also allowed the three countries to resume trade relations and revive other 

sectors as well. Over time, a plethora of smaller bubbles have emerged and is likely to be the 

preferred way by governments towards a gradual resumption of international air travel. 

Existing travel bubble arrangements: 

Europe 

Austria – Germany 

Austria has reopened its borders with Germany and Liechtenstein since mid-June. The travel 

bubble allows business and leisure trips to be made between these countries. 

 

Croatia – Slovenia 

Croatia, whose tourism sector accounts for roughly 20% of the country’s total GDP, and 

Slovenia had formed an agreement to set up a travel bubble way back in May. 

 

Denmark – Norway 

Denmark and Norway have established a travel bubble and reopened tourism between them. 

However, restrictions for Sweden remain as the country has the highest Covid-19 deaths in 

the region. 

 

European Union – Third Countries 

As of July 16, the EU Council has included 13 countries in its list.  They are Algeria, 

Australia, Canada, Georgia, Japan, Morocco, New Zealand, Rwanda, South Korea, Thailand, 

Tunisia, Uruguay, China (on the basis of reciprocity). 

 

The UK 

The UK has published a list of 70 countries for which the government has lifted self-

quarantine requirements and may travel without restrictions.  Recently, Spain and Belgium 

were removed from the list. 
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India 

India has such an arrangement with the US, the UK, Germany, France and Kuwait and is in 

talks with Canada. The government has also allowed all overseas citizens of India (OCI) and 

certain categories of foreigners to fly in from countries with which India has air bubble 

arrangement. However, there are no commercial flights on these routes. 

 

Asia Pacific 

Australia – New Zealand 

Way back in May, Australian Prime Minister Scott Morrison and New Zealand Prime 

Minister Jacinda Ardern had agreed to develop a trans-Tasman travel bubble. However, 

following the surge in cases in Melbourne and imposition of a state of disaster in Victoria, 

Ardern has stated that the proposed corridor would be on the back burner for several months. 

 

China – South Korea 

China and South Korea have implemented their own corona bridge since May. However, 

people are allowed to visit only select cities in both countries, which includes Seoul to 

Shanghai. China also plans to include Taiwan, Hong Kong and even Macau into the safe 

zone. 

 

Singapore – China 

Singapore has started to allow some business travel from six Chinese provinces - Shanghai, 

Tianjin, Chongqing, Guangdong, Jiangsu and Zhejiang - since July. 

 

Indonesia – China, South Korea, Japan, Australia 

Indonesia’s government has begun internal discussions on setting up travel bubbles with 

China, South Korea, Japan, and Australia in a bid to jump start its business and tourism 

sector. Indonesia is likely to prioritize business people and students. 

 

Japan 

Japan is planning to reach an agreement with China, South Korea, Taiwan, as well as Pacific 

partners Australia and New Zealand for quarantine-free travel. 

 

Malaysia – Singapore, Brunei 

Discussions on forming “green lanes” are being held between Malaysia, Singapore and 

Brunei. 

 

Understanding Desires and Definitions 

“Imagine if the pandemic were over in three months without restrictions, what do you plan to 

spend money on primarily?”  

A question posed for a representative survey by the payment service provider Elavon in 

Germany has shown that almost two thirds of German citizens (63%) primarily want to 

spend money on trips and vacations, followed by spending on hairdressers, cosmetics, 

clothing and accessories (33%), home and Garden as well as health and wellness (24% each) 

and children (4%) as soon as the COVID-19 restrictions are lifted.  

According to Simon Tune, Commercial Director at Elavon Europe, the answers are 

understandable: “Many people were and are unsure about the spread of the virus. That's why 

they long for relaxation and vacation. Inasmuch, German’s desire to travel has not waned and 

the pent-up demand is growing.” 
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According to the Robert Koch Institute (the German version of the U.S. CDC), the proportion 

of holiday returnees accounted for almost 40% of the confirmed new CV-19 infections 

over the past four weeks.  

“Most of the countries of the Western Balkans, Turkey, Bulgaria, Spain, Romania and Poland 

were named as likely countries of infection.” It is noticeable that among the cases with 

Kosovo and Turkey, children and middle-aged people are disproportionately affected. On the 

other hand, the cases with probable infections from Spain and Croatia tend to affect people 

between the ages of 20 and 24, “which in turn points to leisure tourism,” according to the 

RKI. 

 

People traveling to Germany from risk areas are required to be tested for Corona upon arrival. 

Refusal to be tested results in a 25,000 Euro fine.  But what criteria are used to decide 

whether a country is considered a risk country? And why is the classification as a risk area not 

to be equated with a travel warning?  

1. Risk Areas 

In a list that is constantly updated, the Robert Koch Institute has identified 130 of the 190 

countries worldwide as so-called risk areas. In these countries there is an increased risk of 

contracting CV-19. Health ministers, foreign ministers and interior ministers jointly 

determine the classification as a risk area. In doing so, they adhere to a two-stage 

assessment: 

A. The country or region is considered a risk area if more than 50 people per 100,000 

inhabitants have been newly infected with Corona in the past seven days. The 

German regulation is comparatively generous. Many other EU countries have set much 

stricter limit values - these are often 20 or even eight new infections per 100,000 

inhabitants. For this reason, countries that are not on the list in Germany are also 

considered risk areas elsewhere. 

B. If a country falls below the critical limit of 50 newly infected per 100,000 inhabitants, it 

does not automatically lose its status as a risk area. Rather, scientists are examining 

whether there is still a risk of infection because the country is taking insufficient 

action against the spread of the disease, for example. 

To this end, the Federal Foreign Office evaluates reports prepared by the German 

embassies and consulates in the countries concerned. For example, the type of outbreaks 

(local or area-wide), the test capacities, the number of tests carried out and the hygiene 

regulations, the possibilities of contact tracking and the credibility of the official 

information are analyzed. Only if this evaluation is also positive can the country lose its 

status as a risk area. 

 

2. Entry Restriction 

The status as a risk area determines whether there are any entry restrictions to Germany for 

travelers from the countries concerned. The exact practice is specified in a letter from the 

Federal Minister of Health. Accordingly, travelers who have stayed in a risk area at any 

time within 14 days prior to (re) entry to Germany are subject to the provisions of the 

Infection Protection Act. You must immediately go into 14-day self-isolation after entering 

the country. They are not allowed to leave their home during this time. 

In addition, travelers from risk areas must immediately contact the local health department 

to inform them of their entry. The health authority, for its part, is monitoring the 

quarantine. Those who do not inform the office can expect fines of between 500 and 

10,000 Euros. 

Exceptions may apply to people who can prove with a medical certificate that they tested 

negative for Covid-19 within 48 hours prior to entry. The test must have been carried out 

in a member state of the EU or in a state that the RKI names on its list.  
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The informative value of Covid-19 tests is, however, controversial. Scientists point out that 

the result is only a snapshot: Anyone who tested negative today can be positive tomorrow. 

Also, because infections can of course also occur in the time corridor of 48 hours allowed 

for the recognition of the tests. Countries like Great Britain therefore insist on quarantine 

in any case. 

 

3. Travel Warnings 

Issued by the Federal Foreign Office, the federal authority does not prohibit trips to the 

countries concerned but appeals to its own nationals to refrain from such trips for safety 

reasons. 

Due to the danger of CV-19 and the associated entry restrictions, the Foreign Office is 

currently warning of "unnecessary, especially tourist trips" to approx. 160 countries - and 

thus also of around 30 countries that are not classified as risk areas. This is due, among 

other things, to the fact that warnings are issued against a country even if the risk of 

infection has decreased, but considerable restrictions apply to the entry of German citizens. 

For example, China, Japan and South Korea are no longer on the list of risk areas because 

of the comparatively low number of CV-19 cases. However, a warning is issued before 

traveling there, as these countries generally do not even allow Germans in. 

Current travel warnings are valid up to and including August 31st. But the warning could 

be lifted beforehand in individual cases. The prerequisites for this are that the pandemic 

situation develops positively, that the country concerned takes appropriate security 

measures and that there are reliable travel options for tourists to, from, and return to. 

 

 

 

SALES ACTIVITIES 

 

CANUSA Touristik In-House eTraining (August 25th, 2020): 

We joined forces with VISIT FLORIDA to conduct a virtual in-house travel advisor training 

this month with one of the top German tour operators for the U.S., i.e. CANUSA Touristik.  

Twenty in-house reservation agents participated in our 45-minute presentation comprised of 

comprehensive destination information, hot news and insider tips along with pointers to our 

virtual fams and information on recommendations related to visiting our area safely and 

responsibly.  Our presentation received accolades with Product Manager Karin Buhse asking 

for additional imagery which will be featured in their future VSPC offers. 

 

DER Touristik B2B eTraining (September 2nd, 2020): 

After the successful B2B eTraining session with DER Touristik focused on Visit St. 

Pete/Clearwater exclusively in May this year with 239 participants, we will conduct a new 

eTraining with this tour operator on September 2nd.  During a 45-minute dedicated St. 

Pete/Clearwater presentation we will portray new developments in our destination and 

integrate information on recommendations related to visiting our area safely and responsibly.  

Presentation development was finalized and transmitted to our tour operator partner this 

month. 

 

Visit USA Switzerland Road Show (September 22nd - 24th, 2020): 

Original plan:  Scheduled to be held in St. Gallen, Zurich, Lucerne and Bern, the road show is 

expected to attract over 200 travel advisors.  We will have the opportunity to present our area 

in the more intimate roundtable format during both morning and evening training sessions.  

By virtue of conducting trainings in four Swiss cities in short order, we will cover a broad 

catchment area just ahead of the upcoming important fall booking season.   
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Updated plan:  We have been advised that the road show will not be conducted as planned 

due to the CV-19 restrictions on gatherings of more than 10 persons.  Our Visit USA 

Committee Switzerland thus prompted all members to submit relevant destination education 

platforms for placement on the VUSA Switzerland website.  We have shared our VSPC 

eLearning program established on the Brand USA Discovery Program website.  

 

Visit USA Belgium “American Workshop” (October 1st, 2020): 

Original plan:  This year’s American Workshop will give suppliers the opportunity to present 

themselves to a select group of travel advisors and tour operators with a vested interest in 

selling the U.S. A networking session will allow for intensive one-on-one sales discussions. 

Thereafter, supplier presentations will include comprehensive product training, provision of 

sales tools and insider tips.  Scheduled to be held in Brussels, the workshop is expected to 

attract over 250 participants from Belgium and the Grand Duchy of Luxembourg. 

Updated plan:  Due to the continued dramatic spread of CV-19 resulting in mobility and 

physical gathering restrictions, we’ve been advised the event will not take place as planned 

this year.  Meanwhile, the VUSA Belgium has developed an “All Together” consumer 

campaign to promote members’ products.  We provided comprehensive destination content as 

well as our ‘Brighter Days Ahead’ video messaging for posting on their social media 

channels.  In addition, we liaised with our Leisure Sales Department on the development of a 

45-second video shot from our award-winning beaches with a personal message of future 

welcome for Belgian travelers.  This was very well received generating numerous likes and 

shares on the Committee’s social media channels. 

 

VISIT FLORIDA Virtual Road Show (October 8th, 2020): 

We’ve been given a valuable opportunity to participate in a VISIT FLORIDA virtual road 

show at the onset of our new fiscal year in cooperation with our Visit USA Committee 

Germany.  With spots limited to eight Florida partners, we were quick to register!  The road 

show will comprise a series of four virtual training seminars being held each Thursday during 

the month of October, whereby two Florida partners will be paired up to present during each 

session.  Expected attendance: Several hundred German travel advisors eager to educate 

themselves in preparation for meeting pent-up demand once borders between Europe and the 

U.S. open. 

To break away from ‘traditional’ virtual formats, new conceptual twists are being established.   

- For example, each session will have a special theme.  St. Pete/Clearwater will be the 

opener on Oct. 8th together with The Beaches of Ft. Myers and Sanibel presenting 

“Insider Tips”.  

- Creativity and interaction are key to our standing out and bringing our destination 

front & center in an extraordinary way.  To this end, ‘personalized’ videos shot on 

location in the destination by Rosemarie Payne and her team featuring hot insider tips 

will be integrated.  An official big Thank You to Rosemarie for her exemplary 

support! 

- Furthermore, an interactive ‘Treasure Hunt’ with ensuing live quiz will round out the 

exciting new format.  

Invitations for this one-of-a-kind road show will be deployed to travel trade contacts the 

beginning of next month. 

 

USA/Canada Experience, Netherlands (October 30th, 2020): 

Original plan:  The “USA-Canada Experience” is a two-day travel trade event giving supplier 

partners an exceptional opportunity to inform and educate the Dutch travel trade and conduct 

one-on-one sales meetings directly with product managers and tourism managers.  A full-day 
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workshop will see us holding comprehensive training sessions for over 120 agents from all 

over The Netherlands.  The event will culminate in an exciting contest and travel prize raffle.   

Updated plan:  Due to the continued dramatic spread of CV-19 resulting in mobility and 

physical gathering restrictions, we received notification that an in-person event will not be 

held as planned this fall.  However, the organizers have developed a live community 

interactive concept in lieu of the executing the trade show in person.  We will have the 

opportunity to conduct comprehensive product presentations followed by interactive chat 

sessions with participating travel advisors.  The training sessions will be recorded and made 

available on VUSA Netherlands’ website for travel advisors to review.  Further production 

details to be forthcoming. 

 

The Travel Club & Your Travel Workshop, Netherlands (November 5th-6th, 2020): 

Original plan:  After our very successful participation in the above workshop last year, which 

was staged in conjunction with Delta Air Lines’ inaugural flight from AMS->TPA, we plan to 

participate again this year in further pursuit of our sales efforts in the Dutch market. 

The Travel Club is the largest and fastest growing independent franchise organization for 

independent travel consultants and business advisors in the Netherlands and Belgium.  More 

than 360 travel agents are members producing an annual turnover of > € 122 million (2019). 

Twice a year, The Travel Club organizes the well-known “Workshop Days” during which 

suppliers have the opportunity to present products and educate agents - 18 sessions of 20 

minutes each.   

Updated plan:  Due to the continued dramatic spread of CV-19 resulting in mobility and 

physical gathering restrictions, the organizers have advised that this program cannot be 

conducted in person as planned (in May).  We therefore plan to participate in the program for 

which new dates have been established: November 5th-6th, 2020. 

 

Additional Travel Advisor eTraining (Ongoing): 

Due to the impressive participation in B2B eTraining conducted to date, we continue to 

proactively source additional avenues for virtual travel advisor training with various industry 

partners and have received excellent feedback from partners such as: 

▪ Visit USA Belgium 

▪ Visit USA Netherlands 

▪ America Unlimited, Germany 

▪ Del-Tour, Belgium 

▪ Knecht Reisen, Switzerland 

We have been advised there will be an “eTraining pause” during the European vacation 

months (July & August); thus, we are focused on gearing up for the next rounds expected to 

commence this fall and continue into Q1 2021.  Updates to be forthcoming. 

 

Additional Activity: 

▪ Continued to participate in innumerable conference calls, tourism organization 

webinars, virtual sales calls, and generated communiqués to HQ on developments 

around the CV-19 pandemic in Europe, etc. 

▪ Continued to deploy updates to travel trade partners promoting developments and 

campaigns in VSPC (e.g. Brighter Days Ahead, virtual fams, Sunshine Steward, 

VSPC travel trade website resources, etc.) and at the same time, offered our assistance 

and support.  Feedback from our travel trade partners regarding our campaigns and 

comprehensive website content has been extremely favorable and much appreciated! 

▪ Supported our Visit USA Committee Belgium with provision of destination content, 

videos, imagery and news for inclusion in their eNews blast deployed on 8/24 to their 

B2B database of over 2,000 contacts. 
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▪ Supported our Visit USA Committee Netherlands with provision of destination 

content, videos, imagery and news for inclusion in their eNews blast deployed on 8/28 

to their database of 2,100 B2C contacts. 

▪ Website Requests for Destination Magazines: 

4 requests received via the crm@simpleviewinc.com platform this month. 

 

 

 

MARKETING INITIATIVES 

 

Our efforts continued this month in developing, expediting and adjusting marketing initiatives 

and advertising programs, which included: 

 

Brand USA ‘Affinity’ Co-Ops: 

 

• EXPEDIA AFFINITY PROGRAM (January 15th – July 31st, 2020)  

➢ Banner Placements linking to dedicated landing page (containing destination 

content, video and travel offers) will run in three countries across the Expedia Brands 

Portfolio: Germany 75% (placing 85% on Expedia / 15% on Hotels.com; Switzerland 

15% (with 100% placement on Hotels.com), The Netherlands 15% (with 100% 

placement on Expedia). 

Additional campaign scope/details may be referenced in previous monthly reports. 

Campaign paused until further notice in the aftermath of the travel ban to the U.S. from 

Europe’s Schengen countries imposed by President Trump on 3/12 as a result of the CV-

19 pandemic. 

In concert with HQ, the decision has been taken to rollover unrealized funds for use in 

FY 21. 

 

Brand USA ‘Originals’ Co-Ops: 

 

• SPRING GERMAN MULTI-CHANNEL CAMPAIGN (April/May)  

➢ Mobile Takeover Unit: 200,000 est. impressions / hero image & click-through to 

destination content 

➢ GoogleDisplayNetwork Traffic Gen: 4,000 clicks 

➢ Facebook Carousel Ad Unit: Added value, Tile 3 or 4 position in one unit 

➢ Expedia Activation Partner Marketing:  

• Dedicated hotel results page (one page per co-op) 

• 415,000 co-branded display ads driving to a hotel search results page 

• Inclusion on “Visit The USA” landing page linking to our hotel search results page 

Additional campaign scope/details may be referenced in previous monthly reports. 

Campaign paused until further notice in the aftermath of the travel ban to the U.S. from 

Europe’s Schengen countries imposed by President Trump on 3/12 as a result of the CV-

19 pandemic. 

In concert with HQ and Brand USA, the decision has been made to postpone this 

campaign to an appropriate timeframe in 2021. 

 

German National Consumer Campaign: 

 

• B2C SOCIAL MEDIA “ESCAPE” CAMPAIGN (February-April) 

Details on campaign package initiatives may be referenced in previous monthly reports. 

Synopsis of campaign elements/initiatives: 
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➢ Facebook Video Ads and Link Ads 

➢ Instagram Video Ad, Story Ads and Link Ads 

➢ Google Search Ads 

➢ DSP Programmatic Native and Display sites 

Run time on individual campaign elements paused in the aftermath of the travel ban to 

the U.S. from Europe’s Schengen countries imposed by President Trump on 3/12 as a 

result of the CV-19 pandemic. 

In concert with HQ and Brand USA, the decision has been taken to rollover unrealized 

funds for use in FY 21.  We will pursue options for appropriate future planning in the 

coming months. 

 

Tour Operator Co-Ops: 

 

• CANUSA TOURISTIK PROMOTION PACKAGE (January 2020-open ended)  

Details on campaign package initiatives may be referenced in previous monthly reports. 

Synopsis of campaign elements/initiatives: 

➢ You Tube Video – March-open ended 

➢ Social Media Promotion Premium – mid-March – mid-April 2020 

Run time on individual campaign elements paused in the aftermath of the travel ban to 

the U.S. from Europe’s Schengen countries imposed by President Trump on 3/12 as a 

result of the CV-19 pandemic. 

In concert with HQ and Brand USA, the decision has been taken to rollover unrealized 

funds for use in FY 21.  We will pursue options for appropriate future planning in the 

coming months. 

 

• KNECHT REISEN (Switzerland) 

Details on campaign package initiatives may be referenced in previous monthly reports. 

Synopsis of campaign elements/initiatives: 

➢ Jelmoli Campaign – January - July 2020 

Details on campaign package initiatives may be referenced in previous monthly 

reports.  Synopsis of elements/initiatives: 

 January-July 2020:  Total campaign runtime 

 January-March 2020: Motivation phase with contest teaser  

 April 2020:  Voting phase and selection of «Miss Jelmoli 2020» winner 

 May 2020:  Winner trip to St. Pete/Clearwater 

o Online Store Photo Drawing: VSPC will be featured with key visual and logo.  

o Standalone Newsletters: 2 standalone newsletters, one in January/one in March. 

o Online:  Presentation of Miss Jelmoli winner in Jelmoli-Versand’s online store. 

o Print Catalog: Direct mailing containing the Miss Jelmoli contest. 

o eNewsletters: The Miss Jelmoli contest featured in five newsletters. 

o YouTube Trailer: Trailer for the contest featured on Jelmoli YouTube channel. 

o Facebook Posts: Minimum of 5 posts on Jelmoli FB platform. 

o Instagram Posts: Minimum of 5 Instagram posts on Jelmoli Insta platform. 

On top by Knecht Reisen:  eNewsletters, Facebook & Instagram Posts 

Run time on individual campaign elements paused in the aftermath of the travel ban to 

the U.S. from Europe’s Schengen countries imposed by President Trump on 3/12 as a 

result of the CV-19 pandemic.   

In concert with HQ and Brand USA, the decision has been taken to rollover unrealized 

funds for use in FY 21.  We will pursue options for appropriate future planning in the 

coming months. 
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• TUI GERMANY (January - May) 

Details on campaign package initiatives may be referenced in previous monthly reports. 

Synopsis of campaign elements/initiatives: 

➢ B2B Instagram Story & Raffle – January 

➢ B2B TUI Newsletter Teaser – January 

➢ B2B2C Instore TV Communication – January 

➢ B2C TUI.com Weekly Integration – February + May 

➢ B2C TUI.com Hero Teaser – February 

All campaign elements completed except for the TUI.com weekly integration scheduled 

for May, the launch of which was paused in the aftermath of the travel ban to the U.S. 

from Europe’s Schengen countries imposed by President Trump on 3/12 as a result of the 

CV-19 pandemic. 

In concert with HQ and Brand USA, the decision has been taken to rollover unrealized 

funds for use in FY 21.  We will pursue options for appropriate future planning in the 

coming months. 

 

Travel Trade/Consumer Publications & Portals: 

 

• AMERICA JOURNAL (Germany) – circ. 36,500; readership 145,000 Consumer 

➢ 1 page, 4c Advertorial –05/20 issue Sep/Oct 

This German high-gloss, long shelf-life consumer publication is dedicated exclusively 

to the USA providing in-depth coverage on American travel, culture and customs as 

well as insider tips and helpful hints. 

After having paused publication runs in March and June, the publisher will present its 

“Best of America” issue focused on inspiring readers as related to their 2021 vacation 

plans.  A special segment dedicated to Florida will be included.  VSPC will be 

featured with logo, imagery and our “Brighter Days Ahead” messaging.  Assets have 

been delivered to the publisher, layout was received and approved this month. 

Pub frequency:  6x/yr 

 

• INFOX GERMANY (2019/2020) Trade 

We negotiated a special deal to deploy several exclusive VSPC eNewsletter blasts via 

INFOX distribution service within the next 6 months to over 25,000 travel agency and 

travel advisor contacts. 

The first eNews blast launched in December with #Danke2019 (#Thanks2019) theme 

focused on a VSPC review of the year 2019 coupled with engaging travel advisors by 

inviting them to share what they were thankful for in 2019 on our social media channels.  

Best answers received a dolphin beanie as a thank you gift. 

Best answers received a dolphin beanie as a thank you gift. 

✓ Results of the December blast was an opening rate of 20.86% with a CTR of 4.01 %.   

The second blast was deployed May 5th with our “Brighter Days Ahead” messaging, 

introduction of the new Gulf to Bay Magazine and link to subscription for our VSPC 

eNewsletter. 

✓ Results of the May blast was an opening rate of 21.92% with a CTR of 5.22 % 

Timing for the third blast is under consideration for either Q4 2020 or Q1 2021. 

 

• TRAVELUTION – The eTraining Company (Netherlands)  Trade 

➢ Travelution exclusive VSCP eLearning – February-December 

The eTraining Company owned by Travelution will create and upload an eLearning 

program dedicated exclusively to St Pete/Clearwater on the Dutch travel advisor 

training platform www.etraveltraining.eu.  This online eLearning platform targets 
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independent travel professionals who advise travelers in a tailored way utilizing their 

networks, sharing destination knowledge and experience and are very motivated, being 

they are all independent entrepreneurs.  Comprised of 30 comprehensive destination 

training modules, VSPC will seize the opportunity to update, educate and inform these 

advisors in a very targeted and efficient way.   

Reach: The Travel Club (approx. 275 agents in the system) 

 Travel Counsellors (approx. 230 agents in the system) 

 Personal Touch Travel (approx. 165 agents in the system) 

 TravelXL (approx. 215 agents in the system) 

The eLearning went live in February.  With travel advisors eager to educate 

themselves during the CV-19 pandemic, we agreed to keep the eLearning live with 

Travelution agreeing on continued pushes of our program via several channels 

including eNews blasts and social media channels.  Participants February through 

May: 196.  Final number of participants to be forthcoming at the conclusion of the 

program in Q4 2020. 

 

• TSS GROUP (Germany) Trade 

➢ Travel Inspiration – September 

We’ve secured a fabulous opportunity to participate in an inspirational campaign in 

cooperation with Germany’s TSS Group (Touristic Service System).  “Dreaming of 

tomorrow today’ will focus on digital inspirational messaging in conjunction with 3 

additional Florida partners:  Florida Keys & Key West, Greater Fort Lauderdale and 

Naples, Marco Island & the Everglades.  The campaign will be positioned on the “Ask 

Your Travel Agency” platform, which is well-established among travel agencies and 

consumers alike.  Comprised of 8 pages, 2 pages per partner: one to contain 

general/introductory destination information including images and relevant links; the 

other to contain a dedicated inspirational theme with applicable imagery.  The VSPC 

theme will be dedicated to our award-winning beaches.  All assets have been provided 

and layout approved.  The Florida page launched on 8/26. 

Of note: This initiative will remain live for the duration of the CV-19 pandemic and is 

free of charge to us! 

Founded in 1993, the TSS GROUP has developed into one of Europe’s largest 

independent travel agency consortiums comprised of 3,500 medium-sized travel agency 

members and other related service provider partners.  The Group acts as a partner for 

travel agencies covering virtually all areas relevant to everyday travel agency operations 

from legal advice, to tax issues, business plans and product training.  In addition, it offers 

travel agencies assistance when it comes to advertising and customer promotions 

applying a healthy mix of channel mediums as well as unconventional marketing 

platforms, one of which is the “Ask Your Travel Agency” site, which generates 255,000 

visits monthly. 

 

We continued our communication with our vendors this month with a view toward wrapping 

up this FY’s initiatives, requesting final reports and billing accordingly. 
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Public Relations: 

 

Kaus Media Services - VSPC’s German PR Agency 

This month saw us assisting the agency with the following projects: 

➢ Press Release August: Proofread and corrected. 

 

 

 

 

 

 

 

 

 

All initiatives, activities and programs described herein have been duly completed as 

described. 


